
The ISFCIS logo is a valuable asset of our 
organization. It tells a story and represents 
our culture. Therefore, the use of the logo 
must always be consistent and in accordance 
with the guidance provided. These pages will 
explain how to use and display our logo.

Preferred Logo  (Horizontal)

Alternate Logo (Stacked)
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BRAND IDENTITY

GUIDELINES

What are the International 
Safeguards?
The International Safeguards for 
Children in Sport describe what 
organizations need to put in 
place if they are providing sports 
activities to children.

What is the aim of the 
ISFCIS?
The aim is to create a safe sport-
ing environment for all children, 
in all parts of the world and at all 
levels of competition.

Who is this guide for?
This guide is for anyone who is 
going to work with our organiza-
tion’s branding effort.

To maintain the integrity of the 
ISFCIS logo it is important to 
make clear distance as space 
around the logo. The clear space 
around the logo can be created 
using these guidelines.

Minimum Space of Logo



To maintain legibility and reability of the 
ISFCIS logo, there is need for provision of 
minimum size that can be used. Here is the 
smallest size of the logo (horizontal & 
stacked) that is recommended to be used.
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BRAND IDENTITY
MINIMUM SIZE

Minimum Size of Logo

3"

2.5"

2"

1.5"

1"



The ISFCIS logo can be used in a variety of 
media without compromising legibility and 
integrity. This is an example of variation in 
the color logo that can be used. All logo 
variations can be found in all formats in the 
specified folders.
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BRAND IDENTITY
LOGO VARIATION

Color  (4C) - preferred

Greyscale (GS)

Logo Variations (Horizontal & Stacked) 

Black and White (1C)

2- Color (2C)

Color  (4C REV) - preferred

Greyscale (GS REV)

Black and White (1C REV)

Reverse Variations (Horizontal & Stacked)  

2- Color (2C REV)



Incorrect use of the ISFCIS logo compromises 
its integrity and effectiveness. The examples 
of logo misuse are illustrated here.

ISFCIS brand identity guideline 4

BRAND IDENTITY
LOGO MISUSE

Misused Examples of Logo

changing composition

using pattern/image in logo

using other colors

distorting the logo

using logo over photo or other distressed pattern or gradated background

changing the font

adding another element into logo

INTERNATIONAL
SAFEGUARDS
FOR CHILDREN IN SPORT

LOS ANGELES



This is the recommended color scheme and 
font typeface used to display the ISFCIS 
brand in any print or online media. This 
standard should be used consistently to 
reinforce the ISFCIS brand.
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BRAND IDENTITY
COLORS & FONT

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Abcdefghijklmnopqrstuvwxyz
0123456789

Futura LT Regular
Body Text 12 pt

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Abcdefghijklmnopqrstuvwxyz
0123456789

Futura LT Light
Body Text 12 pt

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Abcdefghijklmnopqrstuvwxyz
0123456789

Futura LT Bold
Headline 15-25 pt

Typeface

Color Scheme

Pantone : Process Cyan
CMYK : 100/0/0/0
RGB : 0/255/255
HEX : #00FFFF 

Pantone : 179 C
CMYK : 0/0/0/45
RGB : 140/1140/140
HEX : #8C8C8C


